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COURSE SYLLABUS 
 

University UNIVERSITY OF ORADEA 
Faculty FACULTY OF ENERGY ENGINEERING AND INDUSTRIAL MANAGEMENT 

Study program* INDUSTRIAL ECONOMICS ENGINEERING 
 
I.CourseName:  BUSINESS ECONOMICS 
 
II.CourseDetails 

No of hours/week 
Code Semester Credits Lecture Seminar Laboratory Project  

 4 4 2 2 - - 
 
III.Coursecoordinator (title, name, surname, e-mail):  
 
IV. Courseobjectives 

Thiscourseintroduces economic conceptsthat are fundamental tounderstandingmany of theissuesfacedby 
business firms. These include the economic perspective on thenature, scale, andorganization of thefirm; the 
role of informationandtransactionscosts in internalandexternalmarkets; principal-agent theory; 
contractingandthefirm'srelationshipswithcustomersandsuppliers. 

V. Coursecontent No. of hours 
 V.1. Lecture(chapters/subchaptersandparagraphs) 

1. The enterprise in the general economic activity 2 
2. Types of Business Partnerships 2 
3. Internal & External Environmental Factors That Affect Business 2 
4. The organizational structure of an enterprise 2 
5. Enterprise Functions 2 
6. Enterprise Decision 2 
7. The Role of OrganizationCulture in an Enterprise 2 
8. Management of commercialactivities of theenterprise 2 
9. The productionprocess in an enterprise 2 
10. The financial management of theenterprise 2 
11. Humanresource management systems for enterpriseorganizations 2 
12. Researchanddevelopment in business 2 
13. Business Ethicsand Social Responsibility 2 
14. Economic strategies of theenterprise 2 

V.2. Seminar:  
1. The enterprise in the general economic activity 2 
2. Types of Business Partnerships 2 
3. Internal & External Environmental Factors That Affect Business 2 
4. The organizational structure of an enterprise 2 
5. Enterprise Functions 2 
6. Enterprise Decision 2 
7. The Role of OrganizationCulture in an Enterprise 2 
8. Management of commercialactivities of theenterprise 2 
9. The productionprocess in an enterprise 2 
10. The financial management of theenterprise 2 
11. Humanresource management systems for enterpriseorganizations 2 
12. Researchanddevelopment in business 2 
13. Business Ethicsand Social Responsibility 2 
14. Economic strategies of theenterprise 2 
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VII.Gradingcriteria 

Activities Assesment % of final 
grade 

Exam Writtenexam: The evaluation of thestudentswillbedonebytaking a 
writtenexamthatwill include 10 subjects, for thesolution of whichtheyhave 
1 hour. 
1. Requirements in orderto get the minimum grade for passing theexam -

solve 5 subjectscorrectly 
2. Requirements for the maximum grade - solve 10subjectscorrectly 

80% 

Seminar The evaluation of the seminar activityis made based on theway of active 
participation in thedebates (20%). 

20% 

 
VIII. Learning outcomes:  

By the end of this course, students should be able to: 

 Analyzedifferenttypes of business partnerships 
 Analyzeinternal&externalenvironmentalfactorsthataffect business 
 Understandfirmbehavior. 
 Understandenterprisefunctions 
 Understandthe role of organizationculture in an enterprise 
 Analyzedifferenttypesof economic strategies of theenterprise 
 Distinguishethicalandunethicalbusiness          

         
Coursecoordinator, 
Assoc. Prof.Phd. Simona Tripa 

 
 
   


